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Abstract

The purpose of this research is to survey what Thai characteristic would result in added value assets for
the domestic film industry. Questionnaires were used to collect raw data from 411 samples at the
Suwannaphum International Airport, Departure area, Samutprakran province, Thailand. Tabulation of the

results were achieved by using percentage, mean.

The result showed that Thailand is an interesting country to visit, but it is not outstanding compared with

other countries in Asia and ASEAN.

Foreign travelers impressions of the Thai cultural identity is at agreeable levels. Areas receiving praise
were paintings of Buddhism, social functions and traditions, sculpture, plaster and carving, religious
architectural buildings, palace and grand palace. Also included were fine arts decorative items, fabric as
well as special items such as lacquer ware, silverware and ceramics. Other significant impressions were
the religious rituals of worship of Buddhist precepts and, observation of how religion is a center point to
community, culture, belief in spiritual customs and traditions making it the core of Thai life. Included
these Thai characteristics are a fun loving, gentle, cheerful, lively, generous, giving and sharing, respect

for elders, the showing gratitude and strong respect of nation, religion and, monarchy.

In filmmakers point of view, there is a consensus belief that all that is the Thai cultural identity could be

combined into a creative force and developed into a business called, creative industries.



