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Abstract

The main objectives of this research are to 1) compile existing academic information
on artistic creativity in various areas, 2) to determine the indicator index of industries with
artistic creativity in the Thai social context, and 3) to propose a way to use the database on
the indicator index of the artistic creativity industry so as to use that as a way to increase
productivity and efficiency in the production of Thailand’s work in the artistic industry and
commercial culture.

This research is a documentary and qualitative research. It makes use of the 5 Cs
concept; Outcomes of Creativity, Cultural Capital, Human Capital, Social Capital, and
Structural Capital as a framework in determining the indicator index for the value of the
artistic creativity industry in the Thai social context. The process of data gathering comprises
two steps: In-depth Interview and Group Discussion with key informants i.e. representatives
or administrators of agencies involved in artistic creativity industry belonging to both the
government and private sectors. The study involves academics who are knowledgeable in
the area or whose research is related to artistic creativity, and businessmen or artists in the
artistic creativity industry. Data analysis derives from in-depth interviews and group
discussion with particular emphasis on Content Analysis.

The research found that value index of industries with the artistic creativity in
Thailand are described as follows:

1. The outcomes of creativity can be measured as an industrial value. The
measurement index is the value of the creative industry’s merchandise and service against
the value of the gross domestic product and the proportion of the export value of the
creative industry’s merchandise and service against the total gross exports. Moreover, the
outcomes of creativity may be measured in the terms of number of pieces or assigcnments of
jobs by considering the number of job assignments in the creative industry against the entire
volume of job assignments, the number of persons requesting registration of intellectual
property against a population of one million and the number of requests for registration of
intellectual property by Thai entrepreneurs against the total number of requests for all
registration of intellectual property in Thailand.

2. The measurement of cultural capital involves the measurement of items related
to the cost and artistic and cultural value both tangible. The index used for measurement of
cultural assets for example expenditures for artistic and cultural matter against the entire
public expenditures, expenses accrued in purchases of cultural products and services against
the entire household expenditures, the attitude of the community toward cultural and
artistic activities, and the attitude of community leaders in supporting cultural and artistic

activities in the community for example.



3. The measurement of human capital refers to the measurement of cultural and
artistic knowledge. Capability as well as the skill and expertise of each individual. The criteria
used may be the index for measurement of human capital for example expenses for
research and development related to the artistic creativity industry against the country’s
gross The criteria used may be the index for measurement of human capital for example
expenses for research and development related to the artistic creativity industry against the
country’s gross domestic product, the number of personnel dedicated to research and
development related to the creativity industry against the total number of the work force.
The number of academic programs offered related to art and creative thinking at the
university level against the total number of programs being offered at the university level.

4. The measurement of social capital refers to the trust and openness towards new
items so as to promote and collaborate in efforts that enable the society, organizations and
they themselves to achieve the objectives together. The index being used in measuring
social capital is, for example, attitudes and acceptance of cultural diversity interactions with
members in the community, and the number of times volunteered in art and cultural
activities ill

5. The measurement of structural capital refers to basic facilities and infrastructures
that promote artistic creativity based on structural capital index such as percentage of
people with personal computers, percentage of internet users, number of non-formal
learning sources or non-profit organizations in a company that provide support for creativity
per population of one million etc.

Moreover, the research found that in terms of development of artistic cultural capital
so as to increase their economic value there should greater force at the government level as
well as to ensure collaborative efforts with the private sector. In order to provide a
commercial dimension of cultural works the government should ensure that there are
continued promotional measures and to arrange a medium to purchase works of artists. As
for ways of developing Thailand’s cultural industry and services the government sector
should see to specific budget allocation in activities related to the creative industry through

various concerned ministries.



