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Abstract 

 

Today’s technological advancement in communications, promotions, and 
telecommunications linking the whole world into a global network has had great impact and 
transformation, turning Thailand into an 'Information Society' in an 'Information Age.' 
Therefore, it is necessary for contemporary art organizations to develop effective 
promotional and advertising strategies and techniques in order to strengthen the 
organizations’ overall success. However, there is a lack of existing studies or research about 
strategies that combine promotional and advertising techniques into the world of 
contemporary art. This research is one of the first attempts to develop promotional and 
advertising techniques for contemporary art galleries and spaces in Thailand.  

This research focuses on compiling information from diverse sources within            
the contemporary Thai and regional art markets in order to study their promotional and 
advertising techniques and strategies in order to propose effective promotional and 
advertising recommendations to contemporary art galleries organizations. This research 
includes identifying issues, suggesting suitable initiatives, and offering promotional and 
advertising techniques according to priorities.  

The research outcome is summarized by various promotional and advertising 
techniques recommended for contemporary art organizations, including (1) the use of 
internet channels, especially social networking sites; (2) collaboration with other 
organizations both locally and internationally; (3) organizing educational, creative, or 
Corporate Social Responsibility (CSR) events to create friendly and positive associations 
among the public audience; (4) attracting support from government, both financially and 
programmatically, including organizing regional art events and projects in order to create 
effective promotional and advertising channels for promoting contemporary Thai art in 
regional and international markets. 

 
 
 
 
 
 
 
 
 

 

 
 


