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Abstract

The aim of the research “The Future Image of Movie Town in Thailand: Direction for
Setting Up and Management” is to study the suitable models for movie towns in Thailand
and to push forward the Thai film and video industry to the forefront of Creative Economy
that enhances Thai social values and added values to the economy.

The scope of research is to study the possibility and capacity that would make Thai
film industry successful as well as to identify and effectively response to the international
filming business in setting up movie towns. The study includes the comparison and analysis
of movie towns from seven countries: United States of America, Republic of China, United
Kingdom, Republic of Korea, New Zealand, Malaysia and Republic of Singapore. Special
emphasis of the study is given to the countries in Asia that are likely to be potential
competitors with Thailand, particularly Digital Media Center in South Korea, Fusionopolis in
Singapore and Pinewood Studio Iskandar Malaysia. These locations are analysed in terms of
their physical structure, organization of environment and area of studios both indoor and
outdoor, and the other elements that are part of movie town. Moreover, the study includes
an assessment of 7 provinces in Thailand which are considered suitable for filming:
Chonburi, Chiang Mai, Phuket, Kanchaburi, Rajburi, Prachuabkirikhan and Bangkok based on
literary review, in-depth interviews and focus groups.

According to research findings, Thailand has a competitive advantage in terms of its
locations, facilities, and equipment but it lacks standard sound stage studio and filming crew
with a good command of the English language. Due to the country’s political instability,
Thailand seems to be more at risk of political unrest than natural disasters. The study also
finds that the Thai government needs to have investment incentives and tax exemption
policies to attract international film companies.

Three types to of movie towns examined in the study include:

Movie town as tourist attraction and cultural center

Movie town as the center for filming

3. Movie town as the business center

The study has revealed the following models and management direction for movie

towns.

1. Movie Town as tourist attraction and cultural center

It emphasizes on the tourism aspect or the process of filmmaking. It has the
following elements : filming backdrop, both real and models, fun fair that relates to movies,
museum or exhibition halls, outdoor filming location, training institutions, theatre or
screening room, retail space, commercial office, hotel and accommodation, parking space. It
should be located in a popular tourist city.

2. Movie town as the center for filming



It emphasizes on filming services and aims to be the center of filmmaking in pre-
production, production and post-production phases. It needs to have the following
elements: sound stage film studios, scene shop, storage for lighting and production
equipment, backlot space, production office, workshops, post-production facilities, theatre
or screening room, retail space, commercial office. It should be located in an area that is
easy to be reached.

3. Movie town as the business center

It needs to have film production office, film administration bureau and office,
workshops, theatre or screening room, retail space and commercial office. It should be
located in the capital city.

The SWOT analysis and focus group discussions show that suitable provinces in

Thailand for setting up a movie town are: Chiang Mai, Chonburi, Bangkok and Phuket.



