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Abstract

Background and Justification of the Study

To enhance the efficiency in organizing the international Contemporary Art festival in
Thailand , the research aims to systematically study ,research, and, then design the concept of
the international Contemporary art festival at the public space in Thailand By doing so the
investigation and analysis of several well-Known international contemporary art Festival were
undertaken, including are the Venice Biennale (Australia), the Istanbul Biennale (Turky),
The Beijing International Art Biennale and the Shanghai Biennale (China), The International
Triennale of Contemporary Art Yokohama (Japan), the Gwangju Biennale (Korea) and the
Singapore Biennale (Singapore),etc

After thoroughly examining and analyzing a number of international contemporary art
festivals in other Countries the researcher developed a business concept and business model
that incorporate some components of art and Strategy, derived From the past international
Contemporary art festivals and the Uniqueness of Thai society. To ensure the applicability and
reliability of the concept and model of business before turning them into a business plan,
forums For discussion, opinion and criticism were implemented for a Variety group of individuals
and Organizations. Meanwhile , this study was searching for possible public spaces in Thailand for
the said international exhibition. Analysis of advantages and disadvantages of each particular

public Place were provided.

Purposes of the study

1. To study, Examine, add Collect the concept of other international Contemporary art
Festivals to be used on the international contemporary art Festival in Thailand with its linkages
to tourism industry.

2. To use the Khowledge derived from this study to develop an applicable strategy for
The creation of international contemporary art festival at the public space in Thailand,
in alignment with Thai culture and society in relevant to developing strategy, this study aims to
extend that concept to a business plan that has been proven and accepted by a wide range of

qualified individuals and organizations in Thai society.



Methodology

This research is the qualitative research and the documentary research to design
a business plan strategy, as well as analyze and present high potential spaces that can be used
for the International Contemporary Art Festival in Thailand. The result of this research was then
presented as an executive summary to the Broad of Committee of the office of Contemporary
Art and Culture, the ministry of Culture. The steps of doing this research are:

1. Study the documents which are about history, Development, concept and social and
Culture characteristics of the International Contemporary Art Festival around the world

2. Observe and analyze public spaces in Thailand that will have potentiality for holding
the International Contemporary Art festival in Thailand

3. Conduct the in — depth interview and the interview group to generate a business
model That can be used for the International Contemporary Art Festival in Thailand then it will
be presented as an executive summary to Professionals in art.

4. Summarise the results from the interviews to develop the proper concept of the

International Contemporary Art Festival in Thailand.

Research Results

1. A Strategy for organizing the international contemporary art festival at the public
space In Thailand is Drafted in accordance with ThaiSociety and become accepted among several
groups of people associated with art, Culture, business, and tourism industry.

2. A business concept and a business model were initiated for an establishment of the
International contemporary art festival at the public space in Thailand that is uniquely and
culturally implemented. These Business concept and business model will carry and identity
different from other international contemporary art festivals and become accepted among
several groups of people associated with art, culture , Business, and tourism industry, etc. Also,

The business concept and business model can be further developed into a business plan.

Findings

Thailand has a great potential for managing the international Contemporary Art
Festival(ICAF). However, many aspects have to be arranged. For example, an organization or
a foundation, efficient personnel, and adequate budget as well as effective budget management.

Thailand should have a strategy for arranging. the ICAF which is in line with Thai society.



The ICAF in Thailand should have to take place every two year as biennale. After that it should
not present only Fine art but other subject areas in art and Design as well the target group
should be more specific at first but extended to the general Thai public in the future. As for the

arrangement, the ICAF may aim at local area at first, but in the future, it should be extended to

cover the whole region or the international arena.



